
Chapter 16 
Animals for Assistance to Humans 

Anna-Mari Rimppi , Henna Syrjälä , Nancy V. Wünderlich , 
and Julia Rötzmeier-Keuper 

“Service animals are the unsung heroes who make the 
impossible possible, turning disabilities into abilities.” 
– Sarah Johnson 

Abstract Animals are integral to service ecosystems, aiding in health care, accessi-
bility, social engagement, and leisure. Despite their significant roles, the specific value 
outcomes of animal-based services—economic, psychological, societal, and environ-
mental—are under-examined. This chapter investigates therapeutic, personal assis-
tance, social engagement, and recreational services, categorizing them by purpose 
(health care vs. entertainment) and caretaking arrangements (service provider vs. 
individual consumer). It highlights the need for stronger policies and self-regulatory 
business practices to ensure fair treatment of service animals, as current protec-
tions are limited. Given their economic contributions, animals should be safe-
guarded through regulations on training, certification, and welfare, including humane 
handling and stress monitoring. Legal inconsistencies complicate protections for 
working animals, who, unlike human workers, do not receive direct compensa-
tion, raising welfare concerns. Policymakers could mandate financial provisions for 
animals’ health care and retirement. Ethical reflection on animal agency and consent 
is crucial, as service roles may involve non-voluntary participation. Promoting 
humane training and transparent welfare protocols can enhance trust in animal-based 
services and encourage responsible practices.
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From Assistance to Industry: The Growing Impact 
of Animal-Based Services 

Whether comforting a patient, guiding a person through a crowd, or drawing tourists 
into snowy landscapes, animals are at work in today’s service economy often without 
recognition, rights, or rest. The role of animals in assisting humans in different 
services has received attention in various disciplines, ranging from organizational 
studies (e.g., Huopalainen 2022; Mitchell 2024) and sociology (e.g., Bell 2015)  to  
business (Tallberg et a l. 2022), tourism (e.g., Fennell 2024; Mkono and Hughes 
2024), and marketing research (Wünderlich et al. 2021). In this chapter, we use the 
term animal-based services for structured activities where animals are intentionally 
integrated into service processes to support or enhance customer experiences.1 These 
services typically involve human–animal interactions aimed at promoting outcomes 
such as well-being (Lin et al. 2024), accessibility (Duncan 2000), and leisure (Lee 
et al. 2024). 

Previous studies have highlighted the emotional and relational roles that animals 
play in shaping consumer service experiences and enhancing perceived value 
(Rötzmeier-Keuper et al. 2018). The value that animals generate in assisting humans 
spans many categories, ranging from economic value (i.e., cost-effectiveness, time 
savings, or service efficiency), psychological value (i.e., the strengthening of psycho-
logical and emotional well-being), societal value (i.e., impacts on inclusion, or collec-
tive benefit), and environmental value (i.e., ecological sustainability or naturalness 
of the human–animal encounters). Although a variety of value outcomes for humans 
are recognized in extant animal-based service research, a systematic analysis and 
categorization of values is lacking. This study addresses this gap by focusing on 
the value created in animal-based services for health care (e.g., assistance dogs, 
therapy animals) and entertainment (e.g., petfluencers, zoos) to capture the diver-
sity of animal-based services. Health and entertainment purposes also represent two 
domains with high commercial impact. Moreover, the distinct categories of value 
created through human–animal interactions in these contexts can be further differen-
tiated based on the caretaking arrangements, whether the animal’s primary caretaker 
is the service provider or the individual consumer. 

Drawing on a structured literature review, this study examines the specific value 
categories that emerge through human–animal interactions in four distinct animal-
based service contexts—therapeutic services, personal assistance services, social 
engagement services, and recreational services:

1 We utilize the term animal-based services to capture a broader range of activities compared to those 
defined by Animal Assisted Services International (AASI), where services are facilitated by a human 
service provider working with a specially qualified animal to deliver therapeutic, educational, or 
supportive interventions (Johnson Binder et al. 2024). The term animal based is established in fields 
such as tourism (Fennell 2024) and animal welfare assessments (Stygar et al. 2022), supporting its 
broader applicability beyond therapeutic or clinical settings. 
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(a) How can animal-based service types be classified based on the intended purpose 
(health care vs. entertainment) and the animal’s caretaking arrangements 
(service provider vs. individual consumer)? 

(b) How do value categories manifest across the identified animal-based service 
types? 

Since existing literature has primarily focused on the value animals provide 
to humans—while largely overlooking the value, or lack thereof, experienced 
by the animals themselves—this study adopts a post-anthropocentric perspective 
(Askegaard et al. 2024) to critically examine the managerial and policy implications 
of the proposed classification, with particular attention to animal ethics and well-
being. This includes acknowledging animals as more than passive tools, recognizing 
their potential role in shaping service experiences and raising ethical questions about 
their agency, consent, and welfare (Irvine 2008; Wünderlich et al. 2021). 

By focusing on the value outcomes of human–animal interactions in service 
contexts, this chapter contributes to ongoing debates about the role of non-human 
actors in animal-based services, ethical consumerism, and the boundaries of value 
creation in multispecies settings. Understanding these dynamics is relevant for poli-
cymakers, service providers, and researchers interested in ethical service design, 
animal welfare, and consumer experience. Our analysis highlights how different 
service contexts shape human–animal relationships and calls for continued reflection 
on the ethical and practical implications of including animals in service ecosystems. 

Categorizing Human–Animal Service Interactions 

We propose a classification of animal-based services (Fig. 16.1), structured along 
two dimensions. The vertical axis shows the intended purpose of the service, being 
either health-related service, where animals support physical or mental well-being, 
or entertainment-related service, where animals primarily enhance leisure experi-
ences. The horizontal axis reflects the caretaking arrangement; when the service 
provider is responsible for the animal’s welfare, human–animal interactions are typi-
cally structured and intermittent, whereas when the consumer is the main caretaker 
the relationship is more continuous and intimate, as it is not mediated by a third party.

In the upper-left quadrant, we place therapeutic services, for example therapy 
animals assisting in psychological and physical rehabilitation (Quan et al. 2024). In 
the lower-left quadrant, we place recreational services, such as animal cafés, elephant 
rides, swimming with dolphins, and professional animal performances in tourism or 
leisure industries (Curtin and Wilkes 2007). In the upper-right quadrant, we place 
personal assistance services, for example emotional support animals and privately 
owned assistance dogs. In the lower-right quadrant, we place social engagement 
services such as social media influencer pets, and animals used for personal branding 
or digital content creation (Wei et al. 2025). In the following, we elaborate on these
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Fig. 16.1 Classification of animal-based services

different types of animal-based services and examine the value categories that animals 
generate within each type. 

1. Therapeutic services 

Therapeutic services are positioned in the matrix with the health-related purpose 
of having the service provider as the main caretaker of the animal. This service 
type emphasizes emotional and physical support, provider delivering service through 
structured therapy or informal well-being practices for example in mental health care 
(Quan et al. 2024), tourism (Lin and Li 2024), and yoga (Berbel and Praetorius 2024). 
Therapeutic services are primarily associated with psychological and societal value, 
though they also generate economic and environmental value. 

Therapeutic services produce significant economic value by improving care effi-
ciency and reducing treatment costs by increasing service engagement, trust, and 
satisfaction (Quan et al. 2024). Animal-based wellness tourism has been described 
as more cost-effective than traditional therapy, especially with regard to client 
satisfaction and accessibility (Lin and Li 2024). These economic benefits emerge 
alongside improvements in service quality, as animals often help therapists assess 
client responses more accurately and adapt interventions accordingly (Policay and 
Falconier 2019). 

Animals create strong psychological value (Berbel and Praetorius 2024; Lin and 
Li 2024; Quan et al. 2024), as, for example, they help alleviate distress, reduce 
anxiety, and improve emotional regulation in individuals with depression or PTSD, 
adolescents in therapy, and elderly people (Berbel and Praetorius 2024; Mitchell 
2024). These improvements have been linked to both physiological responses, such
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as reduced cortisol and increased oxytocin (Polheber and Matchock 2014), and more 
subjective experiences of comfort, safety, and joy (Lin and Li 2024).  The  mere  pres-
ence of animals can foster a sense of calm and strengthen emotional resilience (Lin 
et al. 2024). Animals strengthen therapeutic human–human interactions and help 
individuals feel seen and connected (Quan et al. 2024; Lin et al. 2024). These effects 
are meaningful in group-based settings, such as goat yoga or equine-assisted therapy, 
where animals serve as bridges between people and enhance participants’ willing-
ness to engage (Berbel and Praetorius 2024). For individuals who feel alienated by 
traditional wellness environments or who struggle with communication and social 
skills, animals provide a non-judgmental presence that opens space for connection. 
Therapy animals have been shown to increase engagement and retention in mental 
health programs, especially for those who might otherwise drop out or resist care 
(Berbel and Praetorius 2024). 

Therapeutic services also promote societal value by expanding access and inclu-
sion to wellness and mental health support for individuals who may feel excluded 
or intimidated by conventional care environments (Berbel and Praetorius 2024). For 
example, for people who may not respond well to pharmacological treatments or 
who are excluded from traditional healthcare settings due to disability, trauma, or 
social stigma (Quan et al. 2024; Lin and Li 2024). In tourism, animal-based wellness 
offerings can be more affordable and less stigmatizing than formal psychiatric care, 
broadening access to emotional support (Lin and Li 2024). 

Although less emphasized in the literature, environmental value is emerging in 
therapeutic services through increasing attention to animal welfare, ethical responsi-
bility, and ecological sustainability. Increasingly, animals are framed not just as tools 
or passive resources, but as sentient partners whose welfare and agency matter (Quan 
et al. 2024). This recognition fosters a shift in how services are designed supporting 
more sustainable and ethically grounded care systems where animals are understood 
as sentient participants whose emotional and physical well-being is integral to the 
care process (Danby and Grajfoner 2022). 

2. Personal assistance services 

Personal assistance services are positioned in the matrix as services with a health-
related purpose where the service consumer is also the caretaker. From crossing 
busy streets to easing anxiety in crowded spaces, animals working in personal assis-
tance services are more than helpers; they are enablers of everyday freedom for the 
person they serve. These animals, mainly dogs, aid people with physical impairments 
(e.g., mobility or vision loss), psychiatric disorders (e.g., PTSD), and neurological 
conditions (e.g., epilepsy or autism) (Duncan 2000; Appleby et al. 2022; Singleton 
2023). The dominant value outcomes associated with this service type are economic, 
psychological, and societal, whereas environmental value is notably absent in existing 
research. 

Personal assistance services generate significant economic value by reducing long-
term care needs and costs by enabling greater independence and workforce partic-
ipation for individuals with disabilities (Quan et al. 2024). Lundqvist et al. (2019) 
demonstrated that for someone with a functional impairment, having a trained service
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dog can save thousands of dollars compared to having an ordinary pet dog. Beyond 
general cost-effectiveness there are additional ways service animals reduce expenses; 
handlers can cut down on medication and personal caregiver hours after getting a 
service animal (Singleton 2023). 

While an animal might perform a task like a piece of medical equipment would, 
its mere presence also provides comfort and companionship in a way no gadget can 
(Nieforth et al. 2023), creating psychological value. They enhance emotional well-
being, foster autonomy, enhance mobility, and boost confidence across daily life for 
both adults and children (Duncan 2000; Appleby et al. 2022; Lin et al. 2024). Their 
presence is linked to greater quality of life, reduced stress, and increased participation 
in social spaces. For example, guide dogs and autism assistance dogs have been shown 
to increase safety, ease family mobility, and improve emotional regulation, helping 
users feel more secure and empowered in unfamiliar environments (Lin et al. 2024; 
Appleby et al. 2022). The presence of animals fosters companionship and emotional 
resilience, reinforcing users’ sense of belonging and reducing isolation (Duncan 
2000), for example, strangers might initiate friendly conversation about the animal, 
thereby increasing the handler’s social interactions and sense of acceptance in public 
(Nieforth et al. 2023). 

Service animals offer societal value by increasing how assistance animals enable 
inclusion, dignity, and participation in community life (Duncan 2000; Quan et al. 
2024). Policies such as Title III of the Americans with Disabilities Act (ADA) 
mandate that individuals with disabilities must be allowed to bring their service 
animals into public spaces, including restaurants, transportation, schools, and health-
care facilities. This legal protection reflects how animals contribute to building more 
equitable and accessible societies (Duncan 2000). Alongside facilitating inclusive-
ness, assistance animals help normalize disability in workplaces and public settings 
by promoting independence and fostering positive interactions with others (Quan 
et al. 2024). In this context, animals are not only service providers but also participants 
in advancing social justice and community engagement. 

3. Social engagement services 

Social engagement services are positioned in the matrix as services with 
entertainment-oriented purposes where the service consumer is responsible for the 
animal’s well-being. The rise of pet influencers—“petfluencers”—on social media 
illustrates how animals serve as social engagement service workers by generating 
mainly economic, psychological, and societal value, while environmental value is 
largely missing. 

For their human caretakers, animal influencers generate substantial economic 
value, having been successfully commercialized as key players in the digital economy 
(Ngai 2023; Wei et al. 2025). These petfluencers, such as Grumpy Cat, Nala Cat, or 
Jiffpom pomeranian, often outperform human influencers in visibility, engagement, 
and audience trust, making them highly sought-after partners for brand collaborations 
(Ngai 2023; Wei et al. 2025; Di Cioccio et al. 2024; Lavertu et al. 2025). Petfluencers 
generate more consumer engagement and lead to higher purchase intentions than 
their human counterparts, largely because they are perceived as more authentic and
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credible (Di Cioccio et al. 2024). Petfluencers often charge lower fees, pose less 
reputational risk, and deliver equal or greater marketing value (Lavertu et al. 2025), 
and owners may treat this as a business venture, with some even quitting traditional 
jobs to focus full-time on managing their pet’s brand (Lavertu et al. 2025). In tourism 
sector, petfluencers are increasingly used in marketing campaigns to enhance brand 
image, attract emotionally engaged consumers, and drive purchase behavior (Wei 
et al. 2025), for example, a single post by a petfluencer can significantly sway booking 
intentions and destination preferences (Zhang et al. 2023). 

Beyond dollars and cents, animal influencers provide significant psychological 
value as people around the world follow pet accounts for wholesome entertainment, 
emotional connection, and a sense of shared community. For many owners, creating 
content with and for their animal influencer improves their own emotional well-being 
through creative expression, routine, and connection. Especially during emotionally 
taxing periods (e.g., lockdowns), posting about their pets helped owners cope with 
stress and gave them a feeling of productivity (Yoo et al. 2024). 

Animals in social engagement services also contribute to societal value by shaping 
cultural narratives, public understanding, and ethical debates regarding animals. 
Animals act as cultural intermediaries, promoting empathy, knowledge sharing, and 
interspecies identity construction (Ngai 2023; Wei et al. 2025). For example, pet 
accounts serve as platforms for spreading awareness about animal-related products 
and care practices (Wei et al. 2025). These animals often appeal across cultural and 
demographic boundaries, making them widely relatable and appreciated in diverse 
online communities (Lavertu et al. 2025). At the same time, these representations 
are embedded in gendered, aesthetic, and commercial discourses that shape public 
attitudes toward animals (Linné 2016). Visual portrayals of farm animals as cheerful, 
feminine, or nostalgic reinforce idealized narratives that may obscure real welfare 
concerns highlighting how societal value also emerges through critique and ethical 
reflection (Linné 2016). 

Environmental value is largely absent in social engagement services. While 
animals such as companion dogs in political or symbolic settings can enhance 
public empathy (Mitchell 2024), these emotionally resonant roles also raise questions 
about the sustainability and ethics of involving animals in human-centered services 
(Linné 2016). The commercialization of animal personas for entertainment purposes 
may even contribute to unsustainable consumer practices, further distancing social 
engagement services from broader environmental goals. 

4. Recreational services 

Recreational services are positioned in the matrix as services with an 
entertainment-oriented purpose where the service provider is the main caretaker of 
the animal. These services include a wide variety of activities, from wildlife shows 
to animal cafés and sled dog tours, where animals play a central role in shaping 
consumer experiences (Fennell 2024; Lee et al. 2024; Tallberg et al. 2022). All types 
of value are present in this type of services, while economic and psychological are 
dominant.
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The growing demand for animal-based recreational services has significantly 
contributed to the economic value of tourism and leisure industries, where animals are 
utilized to maximize financial gains, justify cultural practices, and support profitable 
business models (Fennell 2024; Lee et al. 2024; Tallberg et al. 2022). As highlighted 
in Chapter 14 Animals in entertainment and 17 Animals and Tourism of this volume, 
these services are part of a broader entertainment economy that relies on emotional 
engagement and experiential value, while also raising concerns about the commodifi-
cation of animals and the normalization of exploitative practices. These services often 
operate within an economic logic where animals are positioned as revenue-generating 
assets whose care, appearance, and performance are optimized for profitability (Tall-
berg et al. 2022). In husky tourism, the entire lifecycle of the animal from puppy-
hood to labor is managed to maximize economic returns, with puppies used as tourist 
attractions and emotional laborers in photo moments (Tallberg et al. 2022). Simi-
larly, animal welfare practices are frequently articulated through economic benefits, 
where care is justified for enhancing animal performance, ensuring customer satis-
faction, and securing long-term business viability, rather than for the intrinsic rights 
of animals (Tallberg et al. 2022). Sled dogs, pandas, and zoo animals are framed as 
flagship attractions that sustain revenue streams and institutional legitimacy (Fennell 
2022; Guo and Fennell 2024). For example, the celebrity status of pandas transforms 
their affective appeal into economic value through branding, ticket sales, and public 
engagement (Guo and Fennell 2024). 

Recreational services also generate significant psychological value by offering 
emotional support, human–animal bonding, moments of joy, companionship, and 
inclusion, particularly for those experiencing urban stress or social isolation (Wünder-
lich et al. 2021). Animal cafés and zoos have been described as spaces that promote 
psychological healing, relaxation, offering emotional comfort and helping people 
feel valued and connected (Lin and Li 2024). These interactions can offer a sense 
of unconditional acceptance, reduce feelings of loneliness, and reinforce a person’s 
sense of self-worth and belonging (Lin and Li 2024). Participatory activities, such 
as sled dog tours or elephant-based travel, may also foster self-growth, learning, and 
accomplishment (Lin and Li 2024). 

Recreational services also contribute to societal value by shaping cultural atti-
tudes, supporting local communities, and influencing public discourse around 
animals. Animal-based attractions often serve as economic anchors for rural or 
culturally significant communities, generating employment and preserving cultural 
practices (Lee et al. 2024; Guo and Fennell 2024). In this way, animal-based recre-
ational services act as sites of cultural negotiation, ethical reflection, and community 
development. 

Although less emphasized than other value types, recreational services claim 
to deliver environmental value through conservation education, species protection, 
and habitat awareness. Immersive nature-based activities, such as sled dog tours or 
elephant encounters, can foster emotional connections to animals and landscapes, 
enhancing ecological appreciation (Lee et al. 2024). Yet, these experiences also 
risk normalizing exploitative practices when animals are treated as interactive tools 
rather than autonomous beings (Meng et al. 2024). Similarly, zoos and aquariums
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present animals as ambassadors for their species in enclosures that mimic natural 
settings to promote awareness and empathy (Mkono and Hughes 2024). However, 
these strategies may obscure the ethical complexities of captivity and offer only 
limited environmental value (Bell 2015). Despite these tensions, some recreational 
services do contribute to environmental goals. Charismatic animals such as pandas 
attract conservation funds and help conserve larger ecosystems (Guo and Fennell 
2024), and public pressure has pushed festivals and wildlife attractions to adopt more 
ethical and sustainable methods (Joo et al. 2023). Thus, while some recreational 
services make meaningful contributions to biodiversity and ecological awareness, 
others risk reducing environmental value to a symbolic gesture serving entertainment 
or branding needs (Bell 2015). 

Value Creation in Animal-Based Services: Key 
Considerations 

The literature review of animal-based services shows that animals contribute to value 
creation across all service types as economic, psychological, and societal value are 
at least indirectly created, with different categories of value often created simulta-
neously. However, there are notable differences in the relative emphasis placed on 
different values across the service types. 

While social engagement services, such as petfluencers’ social media channels, 
primarily generate economic value, therapeutic services, by contrast, contribute more 
substantially to psychological value. Economic values range from cost savings to 
increased efficiency, typically benefitting the service provider or professional care-
taker of the animal, while psychological value varies depending on the individual 
experiencing it. In therapeutic and recreational services, animals are integrated in the 
service process to benefit service customers, who experience a range of psychological 
values, including the alleviation of distress, reduced anxiety, and improved emotional 
regulation, human–animal bonding, and joy. Interestingly, observing petfluencer 
channels can also evoke similar psychological responses in their followers. Personal 
assistance services don’t involve external individuals as the human caretaker, often a 
person with a disability, is the beneficiary of the animal’s support. The psychological 
value generated through the animal’s companionship and assistance, once trained by 
professional handlers, is highly individualized and context specific. 

Across all service types we can observe that the strong psychological value 
also contributes—mostly indirectly—to broader societal value by promoting inclu-
sion, dignity, and participation in community life. Additionally, these services may 
generate broader economic value by supporting a healthier population and reducing 
the burden on healthcare systems. Interestingly, the connection between animal-based 
services and environmental value is largely absent in existing research. Only ther-
apeutic and recreational services are associated with the creation of environmental 
value. Within therapeutic services, human caretakers of animals are increasingly
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engaging with the welfare and agency of their “co-workers.” Recreational services are 
related to environmental value, particularly through their efforts to promote conser-
vation education, species protection, and habitat awareness. This growing attention 
to the living conditions of animals may also contribute to broader goals of ecolog-
ical sustainability, as service providers may be more inclined to adopt inclusive and 
responsible practices that align with ecological well-being (Quan et al. 2024). It is 
noteworthy that social engagement services, through social media, have the poten-
tial to generate multiplier effects in raising awareness of environmental and societal 
issues related to animals. However, this potential remains largely under-utilized as 
petfluencers are often instrumentalized primarily for the economic benefit of their 
human caretakers. 

Our analysis shows vividly that previous research has extensively documented 
how animal-based services create value for humans—benefiting service providers, 
customers, and society at large, but has overlooked the question of what value, if any, 
is generated for the animals themselves. This stands in sharp contrast to the reality that 
so many people extract considerable value from the unpaid labor of animals, often 
under conditions that fail to meet species-appropriate working conditions. It appears 
that many practices had an anthropomorphic bias that overlooked animals’ interests, 
although animal-based services would require strong ethical standards to protect 
animal partners. Aligned with post-anthropocentric lenses (Askegaard et al. 2024), 
we argue that it is necessary to recognize animals as sentient beings rather than mere 
service tools. This recognition entails acknowledging their critical role in creating 
service value and shaping service experiences, while also raising important ethical 
questions regarding their agency, consent, and welfare (Irvine 2008; Wünderlich 
et al. 2021). Protecting animal welfare is not only an ethical responsibility but also 
a prerequisite for maintaining reliable and effective service quality. 

Shaping Public Policy for Responsible Animal-Based 
Services 

Our literature review on animal-based services demonstrates the significant role of 
animals in value creation not only on individual levels, but on the societal level, 
too. Therefore, we derive a reverse responsibility on the part of policymakers for the 
responsible treatment of animals in service ecosystems. While there is a broad soci-
etal consensus on ensuring fair working conditions for human laborers, comparable 
ethical considerations for animals remain underdeveloped. Precisely because animals 
constitute a valuable resource in generating economic value for service providers, 
they should be protected against exploitation. Thus, we call on public policymakers 
to establish robust regulations that balance human benefits with animal welfare. 

Policymakers should establish clear standards for training, certification, and over-
sight of animal-based services. Several commercial contexts (e.g., petting zoos, 
animal cafés) continue to involve constrained spaces and compelled interactions
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that may conflict with species-specific behaviors and compromise animal welfare 
(Mkono and Hughes 2024). Therefore, animals’ daily needs and dignity ought to 
be prioritized by watching regularly for signs of stress or fatigue and removing 
animals from situations that compromise their welfare. To make this happen, welfare 
safeguards should be required to be installed into operations (limit working hours, 
provide rest and enrichment, and use humane handling and training methods). These 
guidelines could be based on widely accepted welfare principles, such as the Five 
Freedoms (Wünderlich et al. 2021). In this way, regulations would enact compre-
hensive animal-based service standards to uphold animal welfare (e.g., minimum 
care standards, therapy animal program accreditation) while enabling responsible 
service delivery. As an example, some industry guidelines (e.g., veterinary associa-
tions) currently recommend assigning a “Responsible Person” to each program and 
involving veterinarians to monitor animal health and behavior. Such measures help 
institutionalize the best practices across animal-based service contexts. 

Furthermore, greater coordination between human and animal-based service poli-
cies, such as therapy, tourism, entertainment, and assistance animals, may be bene-
ficial, given the diversity of legal standards that exist across countries, service types, 
and species. For example, while guide dogs undergo extensive training and legal 
protections, emotional support animals in many countries lack standardized training 
(Hoy-Gerlach et al. 2019). Unlike human workers, animals do not receive monetary 
compensation that directly benefits their own welfare. While some human caretakers 
may convert the economic value into improved living conditions for the animals, there 
is no legal obligation to do so outside specific regulatory frameworks (Blattner 2019). 
Since animals are treated as goods or natural resources (Blattner 2019), animals 
cannot hold bank accounts or enter into contracts, policymakers could nonetheless 
require human caretakers to take greater responsibility for animals’ welfare. For 
instance, they could mandate the establishment of designated accounts, contribu-
tions to a retirement fund, or enrollment in healthcare plans to ensure long-term care 
for working animals. 

Advancing Research in Animal-Based Services 

Our literature review highlights several promising directions for future research into 
the value of animal-based services. Firstly, our analysis reveals that only a few studies 
address the environmental value of animal-based services. Future research could 
focus on dimensions such as animal welfare, ecological impact, and sustainability 
across four service types. Services with an entertainment purpose, like petfluencers, 
deserve closer investigation for their potential educational value, such as increasing 
conservation awareness and audience engagement. The established role of celebrity 
animals (e.g., pandas) (Guo and Fennell 2024) opens avenues to investigate their 
symbolic function in shaping public concern for endangered species. 

Secondly, given the psychological benefits across all animal-based service types, 
future studies could explore the potential of these services in addressing mental
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healthcare shortages. Animal-based tourism, found to promote mental well-being 
(Lin and Li 2024), might serve as an alternative mental health intervention such 
as their contribution to psychological resilience, emotional regulation, and stress 
reduction. While the positive psychological impact of animal-based services is well 
documented, future research should also explore the boundaries between therapeutic 
and personal assistance roles. 

Thirdly, further exploration at the intersection of economic value and ethics 
is needed—especially in recreational services, where customer enjoyment may 
coexist with disregard for animal welfare (Meng et al. 2024). Future studies could 
examine how expectations, marketing narratives, and cultural backgrounds shape 
customers’ ethical evaluations of animal-based services. Integrating social contract 
theory (Fennell 2022) and ethical frameworks could provide deeper insight into how 
consumers assess the moral acceptability of these services. The commodification of 
animals, particularly in recreational and social engagement services, raises concerns 
about the exploitation of animal labor (Guo and Fennell 2024). Research should 
investigate how customers perceive animals as co-creators of economic value, and 
whether recognizing animal agency and autonomy influences service satisfaction. 
For instance, in petfluencer marketing, critical analysis is needed regarding accept-
able treatment of animals, sponsorship transparency, and perceived authenticity (Wei 
et al. 2025). 

Fourth, societal value is rarely addressed directly in existing research. Future 
studies could investigate how individual-level values diffuse to collective societal 
outcomes, particularly in social engagement services. Research should examine how 
such representations shape or challenge public attitudes toward animal welfare (Linné 
2016). Additionally, research could explore how ethical reflection on animal welfare 
contributes to broader societal value, especially in emerging lifestyle trends like 
veganism or the “One Health” movement, which promote integrated well-being for 
humans, animals, and ecosystems (Wünderlich et al. 2021). 

Fifth, future research should explore the interactions and tensions between 
different types of value and between various stakeholders (e.g., providers, customers, 
animals). Current research remains anthropocentric, and thus, a more balanced under-
standing of value co-creation requires methodological advancements to better incor-
porate the animal’s perspective (Meng et al. 2024). Furthermore, organizational 
scholars should investigate how animals’ function in the workplaces as co-workers 
and how human-animal relationships shape organizational structures, leadership, 
and culture (Huopalainen 2022). This includes exploring employee experiences and 
identifying the benefits and challenges of integrating animals into services (Kelemen 
et al. 2020). 

Finally, while some literature recognizes the caregiving role of customers, more 
work is needed to understand how customers function as value co-creators (Hendricks 
and Schmitz 2021)—especially in settings such as therapy, or tourism. Future 
research could conceptualize how caregiving behaviors contribute to service effec-
tiveness, customer satisfaction, and animal well-being. It is also important to inves-
tigate how customers perceive and respond to service providers’ animal welfare
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practices. A deeper understanding of consumer sensitivity to animal welfare could 
inform the ethical design and delivery of services. 

Conclusions 

This chapter has demonstrated that animals play a crucial and multidimensional 
role across a range of service contexts. Despite their importance, the specific 
values of animal-based services—whether economic, psychological, societal, or 
environmental—are not systematically explored. 

Drawing on this analysis, delved into the roles of animals in therapeutic, personal 
assistance, social engagement, and recreational services, categorizing them based 
on their purpose (health care vs. entertainment) and the nature of their caretaking 
(service provider vs. individual consumer). It demonstrated the significant role of 
assistance animals in value creation not only on individual levels but on the societal 
level, too. Precisely because animals constitute a valuable resource in generating 
economic value for service providers, they should be protected against exploitation. 
Thus, the chapter calls on public policymakers to establish robust regulations that 
balance human benefits with animal welfare. These cover training, certification, and 
welfare, including humane handling and stress management. However, the inconsis-
tency in legal protections across different service types and regions complicates the 
safeguarding of working animals, who, unlike human workers, do not receive direct 
compensation, raising concerns about their long-term welfare. Key recommendations 
from this analysis involve the provision of funds for the health care and retirement 
of these animals. Ethical considerations regarding animal agency and consent are 
crucial, as these roles often involve non-voluntary participation. Promoting humane 
training methods and transparent welfare protocols could build trust in animal-based 
services and encourage ethical practices. 

Future research on this topic should address several promising directions to further 
understand the value of animal-based services. More studies are needed to examine 
the environmental value of animal-based services in terms of sustainability and 
welfare, investigate their potential to support mental health care, explore ethical 
tensions between profit and animal well-being in recreational contexts, and analyze 
how individual experiences shape broader societal attitudes toward animals. Finally, 
future research should explore the interactions and tensions between different types 
of value and stakeholders, incorporating the animal’s perspective and understanding 
the role of animals as co-workers in organizational settings. By addressing these 
research gaps and policy suggestions, we can enhance our understanding of animal-
based services and promote responsible practices that ensure the well-being of both 
animals and humans.



310 A.-M. Rimppi et al.

References 

Appleby R, Wright S, Williams L, Stanley M (2022) Australian parents’ experiences of owning an 
autism assistance dog. Health Social Care Commun 30(6). https://doi.org/10.1111/hsc.13805 

Askegaard S, Bajde D, Arnould E (2024) Post-anthropocentric transformations of consumption in 
the anthropocene: beyond the nature-culture divide. In: The handbook of organizing economic, 
ecological and societal transformation, pp 49–67. https://doi.org/10.1515/9783110986945-003 

Bell J (2015) There is no wild. Soc Anim 23(5):462–483. https://doi.org/10.1163/15685306-123 
41377 

Berbel T, Praetorius RT (2024) Phenomenological qualitative program evaluation of Goat Yoga: 
“The best belly laugh.” Soc Work Ment Health 22(3):335–355. https://doi.org/10.1080/153 
32985.2023.2299882 

Blattner CE (2019) Beyond the goods/resources dichotomy: animal labor and trade law. J Int Wildlife 
Law Policy 22(2):63–89. https://doi.org/10.1080/13880292.2019.1658379 

Curtin S, Wilkes K (2007) Swimming with captive dolphins: current debates and post-experience 
dissonance. Int J Tour Res 9(2):131–146. https://doi.org/10.1002/jtr.599 

Danby P, Grajfoner D (2022) Human-equine tourism and nature-based solutions: exploring psycho-
logical well-being through transformational experiences. J Hosp Tour Res 46(3):607–629. 
https://doi.org/10.1177/1096348020978555 

Di Cioccio M, Pozharliev R, De Angelis M (2024) Pawsitively powerful: why and when pet influ-
encers boost social media effectiveness. Psychol Mark 41(7):1614–1628. https://doi.org/10. 
1002/mar.22000 

Duncan SL (2000) APIC state-of-the-art report: the implications of service animals in health care 
settings. Am J Infect Control 28(2):170–180. https://doi.org/10.1067/mic.2000.106056 

Fennell DA (2022) An animal welfare literacy framework for tourism. Ann Tour Res 96. Scopus. 
https://doi.org/10.1016/j.annals.2022.103461 

Fennell DA (2024) Empathy in animal-based tourism contrasting constructed care and care ethics at 
a captive wildlife venue. Tour Recreat Res 49(6):1222–1237. https://doi.org/10.1080/02508281. 
2023.2226038 

Guo Y, Fennell D (2024) What makes the giant panda a celebrity? Celebrity Studies 15(4):474–489. 
https://doi.org/10.1080/19392397.2023.2223731 

Hendricks J, Schmitz G (2021) Value co-creation in services for animal companions. J Serv Mark 
36(6):831–845. https://doi.org/10.1108/JSM-12-2020-0530 

Hoy-Gerlach J, Vincent A, Lory Hector B (2019) Emotional support animals in the united states: 
emergent guidelines for mental health clinicians. J Psychosoc Rehabil Ment Health 6(2):199– 
208. https://doi.org/10.1007/s40737-019-00146-8 

Huopalainen A (2022) Writing with the bitches. Organization 29(6):959–978. https://doi.org/10. 
1177/1350508420961533 

Irvine L (2008) If you tame me: understanding our connection with animals. Temple University 
Press. 

Johnson Binder A, Parish-Plass N, Kirby M, Winkle M, Skwerer D, Ackerman L, Brosig C, Coombe 
W, Delisle E, Enders-Slegers M, Fowler J, Hey L, Howell T, Kaufmann M, Kienast M, Kinoshita 
M, Ngai D, Wijnen B (2024) Recommendations for uniform terminology in animal-assisted 
services (AAS). Human-Animal Interact 12(s1). https://doi.org/10.1079/hai.2024.0003 

Joo S, Bae J, Jung Y, Chun M-S, Park H (2023) Entertaining commodities or living beings? Public 
perception of animal welfare at local festivals in South Korea. J Agric Environ Ethics 36(1):2. 
https://doi.org/10.1007/s10806-022-09897-0 

Kelemen TK, Matthews SH, Wan M (Maggie), Zhang Y (2020) The secret life of pets: the intersec-
tion of animals and organizational life. J Organ Behav 41(7), 694–697. https://doi.org/10.1002/ 
job.2465 

Lavertu L, Kulow K, Cowan K, Marder B (2025) Petfluencers, the Fur-Mula for sincere endorse-
ments: examining how and when pets exhibit greater persuasion as influencers. J Advertising 
Res 1–16. https://doi.org/10.1080/00218499.2025.2463707

https://doi.org/10.1111/hsc.13805
https://doi.org/10.1515/9783110986945-003
https://doi.org/10.1163/15685306-12341377
https://doi.org/10.1163/15685306-12341377
https://doi.org/10.1080/15332985.2023.2299882
https://doi.org/10.1080/15332985.2023.2299882
https://doi.org/10.1080/13880292.2019.1658379
https://doi.org/10.1002/jtr.599
https://doi.org/10.1177/1096348020978555
https://doi.org/10.1002/mar.22000
https://doi.org/10.1002/mar.22000
https://doi.org/10.1067/mic.2000.106056
https://doi.org/10.1016/j.annals.2022.103461
https://doi.org/10.1080/02508281.2023.2226038
https://doi.org/10.1080/02508281.2023.2226038
https://doi.org/10.1080/19392397.2023.2223731
https://doi.org/10.1108/JSM-12-2020-0530
https://doi.org/10.1007/s40737-019-00146-8
https://doi.org/10.1177/1350508420961533
https://doi.org/10.1177/1350508420961533
https://doi.org/10.1079/hai.2024.0003
https://doi.org/10.1007/s10806-022-09897-0
https://doi.org/10.1002/job.2465
https://doi.org/10.1002/job.2465
https://doi.org/10.1080/00218499.2025.2463707


16 Animals for Assistance to Humans 311

Lee S, Hong S, Kim J, Meng ZM (2024) Exploring the role of ethical experiences and psychological 
well-being in travel satisfaction: an animal welfare perspective in elephant-based tourism. Tour 
Manage Perspect 51:101248. https://doi.org/10.1016/j.tmp.2024.101248 

Lin G, Li M (2024) Animal psychotherapist: the potential impacts of animal-based tourism on 
mental health. Tour Manage 105:104959. https://doi.org/10.1016/j.tourman.2024.104959 

Lin G, Li M, Li B, Meng Y (2024) A healing journey with animals. J Hosp Tour Manage 60:252–263. 
https://doi.org/10.1016/j.jhtm.2024.07.006 

Linné T (2016) Cows on Facebook and Instagram: interspecies intimacy in the social media spaces 
of the Swedish dairy industry. Telev New Media 17(8):719–733. https://doi.org/10.1177/152 
7476416653811 

Lundqvist M, Alwin J, Levin L-Å (2019) Certified service dogs – a cost-effectiveness analysis 
appraisal. PLoS ONE 14(9):e0219911. https://doi.org/10.1371/journal.pone.0219911 

Meng B, Chi X, Kim JJ, Untaru E-N, Han H (2024) Norm activation and self-interested process in 
ethical behaviours for animal tourism: exploring the function of animal co-creation and Asian 
cultural values. Curr Issue Tour 27(13):2066–2082. https://doi.org/10.1080/13683500.2023.222 
0955 

Mitchell J (2024) Animals in public service: a narrative inquiry. Adm Theory Praxis 46(3):259–279. 
https://doi.org/10.1080/10841806.2023.2282902 

Mkono M, Hughes K (2024) A state-of-the-art-review of animals in tourism: key debates and future 
directions. Tour Geogr 1–13. https://doi.org/10.1080/14616688.2024.2342462 

Ngai N (2023) Homemade pet celebrities: the everyday experience of micro-celebrity in promoting 
the self and others. Celebrity Stud 14(4):437–454. https://doi.org/10.1080/19392397.2022.207 
0714 

Nieforth L, Craig E, Behmer V, Wadsworth S, O’Haire M (2023) PTSD service dogs foster resilience 
among veterans and military families. Curr Psychol 42(16):13207–13219. https://doi.org/10. 
1007/s12144-021-01990-3 

Polheber JP, Matchock RL (2014) The presence of a dog attenuates cortisol and heart rate in the 
Trier Social Stress Test compared to human friends. J Behav Med 37(5):860–867. https://doi. 
org/10.1007/s10865-013-9546-1 

Policay R, Falconier M (2019) Therapy dogs in couple and family therapy: a therapist’s perspective. 
Contemp Family Therapy. 

Quan SX, Lam C, Schabram K, Yam KC (2024) All Creatures great and small: a review and typology 
of employee-animal interactions. J Manage 50(1):380–411. https://doi.org/10.1177/014920632 
31191090 

Rötzmeier-Keuper J, Hendricks J, Wünderlich NV, Schmitz G (2018) Triadic relationships in the 
context of services for animal companions. J Bus Res 85:295–303. https://doi.org/10.1016/j.jbu 
sres.2018.01.003 

Singleton JK (2023) Benefits of being teamed with a service dog for individuals living with visible 
and invisible disabilities. Healthcare 11(22):2987. https://doi.org/10.3390/healthcare11222987 

Stygar AH, Krampe C, Llonch P, Niemi JK (2022) How far are we from data-driven and animal-
based welfare assessment? A critical analysis of European quality schemes. Front Animal Sci 
3:874260. https://doi.org/10.3389/fanim.2022.874260 

Tallberg L, García-Rosell J-C, Haanpää M (2022) Human-animal relations in business and society: 
advancing the feminist interpretation of stakeholder theory. J Bus Ethics 180(1):1–16. https:// 
doi.org/10.1007/s10551-021-04840-1 

Wei W, Zhang L, Ying T, Zheng Y (2025) Pet influencer marketing appeal in hotel booking: exploring 
the power of message appeal and boundary conditions. Int J Hosp Manage 126:104094. https:// 
doi.org/10.1016/j.ijhm.2025.104094 

Wünderlich NV, Mosteller J, Beverland MB, Downey H, Kraus K, Lin M-H (Jenny), Syrjälä H (2021) 
Animals in our lives: an interactive well-being perspective. J Macromarketing 41(4):646–662. 
https://doi.org/10.1177/0276146720984815

https://doi.org/10.1016/j.tmp.2024.101248
https://doi.org/10.1016/j.tourman.2024.104959
https://doi.org/10.1016/j.jhtm.2024.07.006
https://doi.org/10.1177/1527476416653811
https://doi.org/10.1177/1527476416653811
https://doi.org/10.1371/journal.pone.0219911
https://doi.org/10.1080/13683500.2023.2220955
https://doi.org/10.1080/13683500.2023.2220955
https://doi.org/10.1080/10841806.2023.2282902
https://doi.org/10.1080/14616688.2024.2342462
https://doi.org/10.1080/19392397.2022.2070714
https://doi.org/10.1080/19392397.2022.2070714
https://doi.org/10.1007/s12144-021-01990-3
https://doi.org/10.1007/s12144-021-01990-3
https://doi.org/10.1007/s10865-013-9546-1
https://doi.org/10.1007/s10865-013-9546-1
https://doi.org/10.1177/01492063231191090
https://doi.org/10.1177/01492063231191090
https://doi.org/10.1016/j.jbusres.2018.01.003
https://doi.org/10.1016/j.jbusres.2018.01.003
https://doi.org/10.3390/healthcare11222987
https://doi.org/10.3389/fanim.2022.874260
https://doi.org/10.1007/s10551-021-04840-1
https://doi.org/10.1007/s10551-021-04840-1
https://doi.org/10.1016/j.ijhm.2025.104094
https://doi.org/10.1016/j.ijhm.2025.104094
https://doi.org/10.1177/0276146720984815


312 A.-M. Rimppi et al.

Yoo S, Pu K, Truong KN (2024) Behind the pup-ularity curtain: understanding the motivations, 
challenges, and work performed in creating and managing pet influencer accounts. In: Proceed-
ings of the CHI conference on human factors in computing systems, pp 1–17. https://doi.org/ 
10.1145/3613904.3642367 

Zhang L, Wei W, Rathjens B, Zheng Y (2023) Pet influencers on social media: the joint effect of 
message appeal and narrator. Int J Hosp Manage 110:103453. https://doi.org/10.1016/j.ijhm. 
2023.103453 

Open Access This chapter is licensed under the terms of the Creative Commons Attribution 4.0 
International License (http://creativecommons.org/licenses/by/4.0/), which permits use, sharing, 
adaptation, distribution and reproduction in any medium or format, as long as you give appropriate 
credit to the original author(s) and the source, provide a link to the Creative Commons license and 
indicate if changes were made. 

The images or other third party material in this chapter are included in the chapter’s Creative 
Commons license, unless indicated otherwise in a credit line to the material. If material is not 
included in the chapter’s Creative Commons license and your intended use is not permitted by 
statutory regulation or exceeds the permitted use, you will need to obtain permission directly from 
the copyright holder.

https://doi.org/10.1145/3613904.3642367
https://doi.org/10.1145/3613904.3642367
https://doi.org/10.1016/j.ijhm.2023.103453
https://doi.org/10.1016/j.ijhm.2023.103453
http://creativecommons.org/licenses/by/4.0/

	Foreword
	Preface
	Acknowledgements
	Praise for The Economics of Non-Human Animals: Revaluing Life for a Liveable Planet
	Contents
	Part I Our Economic Symbiosis with Other Animal Species
	1 Human and Non-Human Animals: A Complex Relationship
	Defining the Human–Animal Connection
	Species of Prey
	The Domestication Imperative
	Breeding Wealth
	From Menagerie to Marketplace
	Valuing Pets
	Conclusions
	References

	2 Economic Speciesism
	From Crown to Soil: Tracing Value from Humans to Whales to Worms
	Instrumental Value and the Cognitive Architecture of Speciesism
	The Valuation Trap: Measuring Life by What It Does, Not What It Is
	Pricing Life: Economic Speciesism and the Market Logic of Nature
	Animals as Capital: How Economic Systems Enfold the Living World
	What Counts as Natural Capital?
	Seeing the Unseen: Why Valuing Nature Still Favors the Visible

	Carbon: The Currency of Life
	Valuing Trophic Contributions

	Transitioning to an Intrinsic Valuation of Biodiversity
	What Makes Life Intrinsically Valuable?
	Complexity, Contingency, and Irreplaceability

	Leaving Speciesism Behind: A Smarter Valuation Future
	Conclusions
	References

	3 The Impact of Thriving Animal Populations on Today’s Economies
	The Importance of Faunal Diversity
	Measuring Faunal Biodiversity
	The Case of Brazil
	The Link Between Faunal Biodiversity and Economic Activity
	The Monetary Value of Faunal Biodiversity
	Conclusions
	Appendix Tables
	References

	4 Animal Welfare Is Human Economic Welfare
	What Does Animal Welfare Really Mean?
	Beyond Ethics: The Economic Case for Animal Welfare
	Toward a Unified Measure of Animal Welfare
	Integrating Animal Welfare Within Sustainability and Human Economic Welfare
	Conclusions and Implications for Future Policy
	References

	5 The Value of Non-Human Animals’ Life
	Economics for Animals: A Pluralistic Approach to Valuation and Conservation
	Valuing Animals Through the Neoclassical Lens
	Standard Approaches to Animal Valuation
	Limitations and Critiques of Standard Valuation Approaches
	Deliberative Valuation Methods
	Animal Valuation for Decision-Making
	Conclusions
	References

	Part II Predatory Interactions
	6 Animals as Food
	Industrial Appetite: The Global Economy of Animal-Based Foods
	From Smallholders to Giants: The Economic Scale of ASF Production
	The Road to Industrial Animal Agriculture
	The Hidden Bill: Environmental and Social Externalities
	Environmental Externalities of Industrial Animal Agriculture
	Social Externalities of Industrial Animal Agriculture

	The Corporate Grip on Animal Farming
	Behind the Barn Doors and Inside the Nets
	The Scale and Nature of Animal Suffering
	The Human Cost of Animal Suffering
	Psychological and Social Impacts
	Shifting Norms and Legal Reforms

	What’s Missing from the Price Tag? Rethinking Valuation in Animal Agriculture
	Policy and Market Reforms for a Smart and Just Food Future
	Conclusions
	References

	7 Animals for Recreational Hunting
	The Price of the Wild: Understanding the Value of Hunting
	Commodity Value
	Encounter Value
	Non-Encounter Value
	Ecological Value
	Biopolitical Value
	Aesthetic Value
	Relational Value

	Values Within and Beyond a Market
	Who Attributes Value to Wildlife in Hunting?
	Resisting Commodification of Recreational Hunting

	Toward a Fair Game: Social, Economic, and Ecological Strategies for Regulation
	Conclusions
	References

	8 Animals for Recreational Fishing
	Recreational Fishing and Its Global Significance
	Shared Waters, Diverging Values
	Resource Competition and Equity
	Benefit Sharing and Sectoral Imbalances
	Ecological Externalities and the “Invisible Impact”

	Typical Recreational Fishing Value Assessments
	Comparisons to Commercial Fisheries: Apples and Pears
	Expenditure Footprints Along the Recreational Fishing Spectrum
	Context-Dependent Valuation

	Beyond Leisure: Fishing as Food Provisioning
	The Overlooked Nutritional Value of Catch
	Inequities in Recognition and Access
	Fishing for More Than Fish
	Psychological and Social Value
	Physical and Behavioural Health Benefits

	Lines in the Water, Scars in the Ecosystem: The Hidden Costs of Recreational Fishing
	Recognising the Full Spectrum of Value
	Addressing Allocation Challenges: Apples, Pears, and Blind Spots
	Integrating Food, Fun, and Function into Valuation
	Policy Focus: Sustainability and Equity Together
	Bridging to the Next Conversation: Specialised and Trophy Fisheries

	Conclusions
	References

	9 Animals for Trophy Angling
	Beyond the Catch: The Trophy Economy of Recreational Fishing
	Measuring Success: Trophy Fishing and Conservation Challenges
	More Than a Catch: The Power and Impact of Trophy Photos
	Big Fish, Big Money
	The Experience of the Fish: Welfare and Sublethal Impacts
	Aligning Ecology, Economy, and Angler Behavior
	Best Practices and Policy Reforms for Ethical and Sustainable Trophy Fishing
	Conclusions
	References

	10 Animals for Trophy Hunting
	Valuing the Hunted: Trophy Economies in a Multispecies World
	The Economics of Trophy Hunting
	Defining the Market
	Supply Constraints and Regulation

	Who Gains? Revenue and Redistribution in Trophy Hunting
	Gross Economic Contributions
	Local Communities and Benefit Sharing
	State Revenues and Conservation Finance

	Economic Incentives and Conservation Trade-Offs
	Incentives for Landowners and Managers
	Risks of Perverse Incentives
	Ecological Outcomes

	Shifting Markets, Evolving Policies
	International Demand and Changing Preferences
	Emerging Alternatives and Hybrid Models

	Equity, Ethics, and Global Debates
	Harnessing Hunting for Habitat: Eight Reforms to Align Conservation and Policy
	Conclusions
	References

	11 Animals as Fashion
	Introduction
	Economic Impacts of Animal-Based Fashion
	Circumfaunal Clothing: Redefining Ethical Materiality
	Market Growth and Adoption
	Sustainability
	Boosting Jobs and Strengthening Communities
	Technological Innovation
	Seizing the Competitive Advantage

	Economic Policies to Foster Circumfaunal Fashion
	Regulatory Reforms
	Financial Incentives
	Market Interventions
	Supply Chain, Infrastructure, and Workforce Support and Investment
	Education and Public Engagement

	Conclusions
	Appendix
	References

	12 Animals in Biomedical Testing
	From Ethics to Economics: The Changing Landscape of Animal Testing
	Animal Testing as an Economic Sector
	Comparative Cost Structures: Animal vs. Alternative Methods
	Market Expansion and Innovation: The NAM Economy
	Structural Barriers and Opportunity Costs
	Toward a Future-Ready Bioeconomy
	The True Cost of REACH: Animals and Economics
	U.S. Regulatory Acceleration: The FDA as a Global Catalyst
	Artificial Intelligence: The Disruptive Force Redefining Toxicology
	Conclusions
	Further Reading

	13 Animals as Vehicles of Gene Drives
	Evolutionary Theory and Natural Adaptation
	The Role of Gene Drives in Modern Science
	Ethical and Ecological Implications of Gene Drives in Wild Populations
	Economic Considerations: Insights from GE Mosquito Trials
	Three-Pillar Framework for Controlling Gene Drives
	Conclusions
	References

	Part III Parasitic Interactions
	14 Animals in Sports
	Global Stakes: The Scale of Animal Sports
	Horseracing: The Thoroughbred of the Industry
	Show Jumping: The Jewel of Equestrian Sport
	Dressage and Paso Horses: Precision, Prestige, and Controversy
	Greyhound Racing: A Declining but Persistent Sector
	Rodeo: The Rough Ride of Sport and Spectacle
	Bullfighting: Culture, Controversy, and Commerce
	Other Animal Sports: Regional Economies and Niche Markets

	Economic Intersections: Betting, Tourism, and Media
	Betting: The Lifeblood of the Industry
	Tourism: Spectacle as a Destination
	Media and Sponsorship: Broadcasting the Spectacle
	National Identity and Branding

	Disposable Athletes
	Companion Sports: A Humane and Expanding Economy
	Canine Agility and Performance Sports
	Other Dog Sports: Flyball, Disc, Rally, and Outdoor Running
	Ethical Equestrianism

	A New Playbook for Animal Sports
	Conclusions
	References

	15 Animals in Entertainment
	Economic and Cultural Impact of Animals in Entertainment
	Animals in Zoos and Dolphinariums
	Zoos
	Dolphinariums

	Animals in Circuses
	Animals in Films
	Other Examples of Animal Use in Entertainment
	Revamping Animal Entertainment: Humane Economic and Regulatory Policies
	Conclusions
	References

	16 Animals for Assistance to Humans
	From Assistance to Industry: The Growing Impact of Animal-Based Services
	Categorizing Human–Animal Service Interactions
	Value Creation in Animal-Based Services: Key Considerations
	Shaping Public Policy for Responsible Animal-Based Services
	Advancing Research in Animal-Based Services
	Conclusions
	References

	17 Animals for Traction and Transport
	Unparalleled Abilities
	Harnessed for Human Gain
	A Brief History
	Modern Uses

	Transporting Animals
	Economic Impact of Draft and Pack Animals
	Neglect Versus Care Costs
	Revolutionizing Animal Welfare in Traction and Transport
	Transforming Animal Transportation Practices
	Conclusions
	References

	Part IV Commensalistic and Mutualistic Interactions
	18 Animals and Tourism
	Selling the Wild: Ethics, Economics, and the Future of Wildlife Tourism
	The Origins of Wildlife Tourism
	The Economic Impact of Wildlife Tourism
	The Ecological Impact of Wildlife Tourism
	Animal-Positive Practices in Wildlife Tourism
	The Conservation-Welfare Nexus
	Animal Labour and Interspecies Solidarity
	Seven Hypernorms for Wildlife Tourism

	Case Studies: Examples of Successful Animal-Positive Wildlife Tourism Policy Frameworks
	Elephant Tourism in Southeast Asia
	Wildlife Tourism in Costa Rica
	Wildlife Tourism in Botswana

	Conclusions
	References

	19 Animals and Ecosystem Services
	Pillars of Ecological and Economic Prosperity
	Nature’s MVPs: Animals in Pollination, Seed Dispersal, Pest Control, and Carbon Sequestration
	The Economics of Pollination Services: The Vital Role of Bees
	The Economics of Pest and Disease Control Services: Owls and Ladybugs
	The Economics of Seed Dispersal: Monkeys and Birds
	The Economics of Carbon Sequestration: Whales and Elephants
	Empowering Ecosystem Champions: Policy Proposals to Protect and Boost Key Animal Populations
	Conclusions
	References

	20 Animals as Pets
	Beyond Property: The Economics of Pets
	Consumers as Well as Consumer Goods: The Pet Economy
	From Poodles to Pythons: Inside the Pet Trade
	The Pet Effect: Gains, Costs, and Consequences
	Between Property and Personhood: Criminal Markets
	Pets and Public Policy
	Conclusions
	References

	21 Reimagining Economics with Non-human Animals at the Center
	A World Inseparable from Animals
	Interdependent Economies: Humans and Non-human Species
	Industrial Predation
	Domesticated Toil
	Entangled Lives
	Three Pillars for an Economy of Coexistence
	Pillar 1—Recognition: Valuing the Invaluable
	Pillar 2—Remuneration: Toward Social Policy for Animals
	Pillar 3—Non-use: Beyond Commodification

	Threads in the Tapestry: Rethinking Our Place in the Economy of Life
	References


