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2. Conceptual Framework 
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3. Material and Methods 

stated preference (SP) experiment (Kim et al., 2014). 

3.1. 



3.2. 
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4. Results and Discussion 

4.1. 



4.2. 

Unknown producers do not convey trust

It's too risky to choose unknown producers



I look for blue when I have a headache, as it relieves

I do not associate red with medicine

I do not associate the portrait shape with medicine packages

The square shape reminds me of packs of cigarettes

I like the square shape because it is different than usual

  



5. Conclusions and implications 
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Attribute 

Painkiller Cough medicine

Level 

2.142 

46.5  

1.271 

0.854 

1.172 0.450 

 

0.214 

0.294 

2.575

37.2 

1.308 

 



Packaging 
cue 

Explanatory dimension Respondents’ excerpts 

 


